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Presentation

Moderator: Good morning. Thank you for joining us today. It's time to hold a briefing on the financial results
of TSI HOLDINGS CO., LTD. for H1 of the fiscal year ending February 28th, 2024.

First, | would like to show you a video of the earnings presentation, and then | will begin the Q&A session.
Now, please run the video of the financial results presentation.

4 Highlights of Results for 1st Half of Results of 2024 Ending Feb. TSI HOLDINGS

Net sales exceeded those for the previous year, but the sales plan was not achieved as the major brands and the overseasdsusiruggled.
The operating income plan was not achieved, eitheiye to the effectsof slowmoving inventories in some businesses which resulted from the failul
to achieve the sales plan.

Net Sales Operating Profit Quarterly Net Income

VS. Budget ~0.46 bilion yen VS. Budget +0.47 billion yen
YoY Change —~0.05 billion yen YoY Change —0.77 biliion yen
YoY 90.4% YoY 65.4%

vs. Budget -1.72 billion yen
YoY Change +1.19 billion yen
YoY 101.7%

» Due to the effectsof the previous year’s withdrawal from some businesses and American subsidiaries which continued to struggle, net sales
were ¥73.27 billion, 101.7% of the previous year’s level. Net sales continued to recover slowly, but there were still issueb vemained to be
addressed.

» Affected by the depreciation of the yen and sharp rises in the prices of raw materials as well as valuation losses dueviingrimventories,
operating income wa#530 million¥50 million lower than in the previous year.

» Netincome was¥1.47 billion ¥770 million lower than in the previous yeadue to the effectsof income taxes deferred.

Shimoji: Good morning. | am pleased to report the details of our financial results for H1 of the fiscal year
ending February 2024.

Here is a summary of the financial results for H1 of the fiscal year ending February 2024. Consolidated net
sales were JPY73.27 billion, operating income was JPY530 million, and net income for H1 was JPY1.47 billion.

Sales exceeded the previous year's record but fell short of the sales goal due to the struggles of large brands
and overseas business. Operating profit also fell short of the plan as a result of inventory backlogs caused by
sales plan shortfalls having a negative impact on some businesses.
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5 Changes in financial results for the 15 Half of Results of 2024 Ending Feb

Gross Profit

UMIT:Billion yen

Gross Profit

40-84 Billion Yen 0.0

20.0
YoY 100.3% 10.0
YoY Change +0.1 bilion yen i

SG&A Expenses

40 ] 3 Billion Yen

YoY 100.4%

YoY Change

0. 16 billion yen

5360 34.5%

61.6%

56,5%  §5.7% 60.0%

SG&A Expenses

65.0%

60.0%

55.0%

50.0%

TSI HOLDINGS

> Gross Profit

Foreign exchange fluctuations and sharp rises
in the prices of raw materials

Increase in price reductions due to growth in
remaining inventories and increase in
valuation loss

= Gross profits continued to become better
than in the average year due to careful sales
management but declined by 0.8% compared
to a year earlier.

> SG&A Expenses

« Withdrawal from non-performing businesses
+ Achieving greater cost efficiency through the
concentration of head-office bases

= The above two factors improved selling

and administrative expenses by 0.7%

compared to the previous year when they

became better due to subsidies.

* Increase in logistic expenses due o growing
inventaries

« Effects of hikes in heat and lighting expenses

= The above two factors prevented selling

and administrative expenses from improving
more than expected.

Consolidated financial results. Gross profit was JPY40.84 billion, 100.3% of the previous year's level. In terms
of gross profit, our careful sales management is showing a better trend than in past years, though little by

little.

On the other hand, costs have increased due to the weak Japanese yen, impacted by exchange rate
fluctuations and raw material price hikes, as well as an increase in remaining inventories. This led to an
increase in discounts and write-offs, which caused gross profit to deteriorate by 0.8% from the previous period.

SG&A expenses totaled JPY40.3 billion, 100.4% of the previous year's level. We withdrew unprofitable brands.
In addition, the Company carried out the consolidation and relocation of the headquarters last year to
improve cost efficiency by 0.7% over the previous year, which was already in good shape thanks to subsidies.
However, the deterioration of distribution costs due to increased inventories and the impact of utility costs,
among other factors, prevented the improvement from exceeding our expectations.

Support
Japan
Tollfree

050.5212.7790
0120.966.744

North America
Email Support

1.800.674.8375

= SCRIPTS

support@scriptsasia.com S Asia’s Meetings, Globally

3



& Net Income Impact Items for 15t Half Results of 2024 Ending Feb. TSI HOLDINGS

Ordinary income, including non-operating income/loss such as dividend income and real estate revenue, was ¥1.6 billion.
Net income for the first half of the term, including ¥4 10 million in extraordinary income/loss such as gains an sale of
investment securities and impairment losses as well as income taxes deferred, was ¥1.47 billion, and the profit ratio was 2.0%.

I = Gain on sales of investment securities 0.5 billion yen I

- Dividend income 0,69 billion yen
« FX inceme 0.18 billion yen
* Real estate income 0.17 billion yen

e o pEEm
-0.11 |

tillicen yem « Impairment loss 0,08 billion yen

1 -18‘ « Loss on valuation of investment
billion yen securities 0.01 billion yen 1.47
- Inlerestexﬁensestl.ﬂz billign yen baian yen

- Expenses on real estate 0,02 billion yen

Wit profit margin
2 i,

Nen-aperating Mon-operating Extraordinary Extraordinary

nsome EXpEnzes Inconme loss

nsome

Ordinary Income Profit Before Taxes MNet income

1.6 Billion yen 2.01 Billion yen 1.47 Billionyen

Next, | would like to look at net profit and impacting factors. Adding non-operating profit and loss such as
dividend profit and real estate profit, ordinary profit is JPY1.6 billion.

Adding extraordinary gains and losses of JPY410 million, including gains on sales of investment securities and
impairment losses, and income tax adjustments, net income for H1 was JPY1.47 billion with a profit margin of
2%.

7 About Balance Sheet TSI HOLDINGS

> Cash and Deposits

15T Hatf 2023 Esdisg  Camulative 157 ) [Comparison with the previous term)
~ 15T Hatf 2024 Endisg Feb. . -
Feh 074 Ending Fob. Affected by increases in inventory assets and the

repayment of borrowings totaling ¥5 4 bilion, cash
Reselts == pojpy  Semeie Y 9 9

Tl i 3] and deposits decreased by ¥12.4 billion.
4,661 Sl1% 12096 530% &1,566 A90% -1.095 5% o
Curment Assets 5 Inventory
[[someiimn e w38 =% (Canparson wih h prevous
] , ) ! |
! Inventory assets were 127 6% of the previous
Mom-sument Assuts §34M  459%  GLS30  ATO% G5 4TSN LIS IATS 1213 10LS% :
” year's level, or ¥8 bilion higher than a year earlier,
|of I extment Secosties | 21,684 200% 21305 A% n.mz 0% 108 10.4% -3 1000%
J |oF et imesd Real exlate) L7 4% 4900 35% 465 15% T T due to the bulk purchasing of pr-udu.cts such as
those for long-term sales and sluggish sales of
etal koo 13805 10DO% 13027 100% 1360 1000% 5380 5% 330 10hs - ) )
spring and summer products in some businesses
CumentLisbilies 4B 193% WG5S M AN 18I%  2EIE S95% 3R RSN
J |t Short.serm Bormowings| 171 0% 0% % 121 0o 0/ > Treasury stock
ol C it it o1 oo tamws oo e ws g 5262 38% 4553 33% 433 3% -1.058 % -350 73% - . .
[Comparison with the previous term]
Woscerent Liskliies 12475 90% 9281 GE% 94 TI% 10 7T 18 1% o oo of its efforts to implement capital policy and
|| 1ot Lomsg term borravings 7313 53% AN 3% 147 2% 4766 ALTS LA T e meacires for shareholder returns, the
Total Labities WGH| I OSME IR BB SS &I G 8B campany continued to acquire treasury stock. The
ot et hasets WM TIER WOA0  TPER 970 T4R% 147 W% 0 mss  value of the treasury stock increased by ¥7650
|| for Treas ey stochif PN I TR ¥ TR Y - S YT A YT TR 761 1mss  milion,
ol Lisbiies and it Aasets 1805 1008% 13071 100% 16 160 5416 %1% ags  gay  Starting from October 16, the Company plans to

acquire new treasury stock worth ¥5 billion.

Next, balance sheet. First, cash and cash equivalents decreased by JPY12.4 billion from the previous period,
reflecting a JPY5.4 billion increase in inventories and repayment of loans.
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Inventories differed from the previous period, with bulk purchases of long-term sales goods and others, which
are treated as standard items, but there was a lack of digestion of spring/summer merchandise in some
businesses. This resulted in 127.6% from the previous year's level, or an increase of JPY6 billion over the
previous year. However, we have built a plan to dissolve these inventories and are currently in the process of
doing so. In addition, it’s getting cooler under my feet, in fall and winter selling is much easier. It is the season
that we can fully exhibit our expertise, and we will make a strong effort to sell our products during the period
from October to December.

With regard to treasury stock, the Company continues to purchase treasury stock as part of its capital policy
implementation and shareholder return policy. In addition, a new share buyback of JPY5 billion is scheduled
to begin on October 16.

5 Sale Trends by Channel for 15t Half Results of 2024 Ending Feb. TSI HOLDINGS

Cumulative net sales continued to grow, but while some channels performed well, others did not. We will strove to secure profits

while balancing between aggressive and defensive sales,

«  Department stores and non-department stores (FB and street): Sales made rapid progress mainly among street brands thanks to growth in the
fraffic of people and the recovery of inbound tourism, They weare 103.4% of the previous year's level though the number of outlets decreased by 41
compared to a year earlier,

+  Domestic EC: The withdrawal of some brands and price reductions restrained by other companies’ EC sites, etc. affected sales, causing them to
remain at 93.5% ofthe previous year's level though profitability improved.

«  Overseas sales: Overseas wholesaling and European sales were strong, but because of backlash against sales in the anniversary year of
America's HUF and decline in demand on the consumer side due to rapid inflation, the overall overseas sales stagnated, and these were the
reason they remained at 93.6% of the previous year's level.

tandards
Cumulative Q2MD Cumulative Q2MD ve O
2022 Ending Feb. 2023 Ending Feb.
DEPEI‘h’T‘IEﬂt 631 Billion Yen 956 Billion Yen 9-40 Billion Yen 98 3%
Stores iComposition Rate | 9.8%) {Composition Rate @ 13.3%) (Composition Rate © 12.8%) =

2?.35 Billion Yen 31 _3? Billion Yen 32.93 Billion Yen 105.0:“

Commercial
Facilities(*1 (Compasiion Rate | 42,3%] (Composition Rate | 43.6%) (Composition Rate : 44.8%)
18?3 Billion Yen 1?82 Billion Yen 1666 Billion Yen
E-Commerce {Domestic E-Cxe ree ratio (Domestic E-C preg ratio { Domestic E-Commarce ratio - 93_5%
35 30.3 28.2%)

Domestic Others(*2) 7.43 gitlion Yen T.18 ginionven 8.54 ginion ven 118_9%

[Composition Rate © 11.5%) (Composition Rate © 10.0%) (Composition Rate © 11.7%)

4.85 giion yen 6.13 sitlion ven 5.73 siion ven 93,6~
(Composition Bats | 7.5%) [{Composilion Rale - 8.5%) [Composition Rate : 7.8%) 0%

™1 Feshion buiklings, shapoing centers, radroad station buldings, ndeidusl stores, oullel shops ele. except for depariment siores
"2 Apparel businesses such as whalesdle, infercompany sales and nan-apparel businesses of the group companies

Domestic

Next is the sales overview by channel. Cumulative sales are on a growing trend. Obviously, some channels are
winning some are not, and we will strive to secure earnings by finding a balance between offense and defense.

As for the circumstance surrounding retail stores in Japan, we see a flux of visitors in towns, and we can expect
abundant customer traffics. In addition, the recovery of inbound sales has led to a significant leap in sales,
particularly in street fashion brands. However, we have closed 41 unprofitable stores since the previous year.
Even under these circumstances, the result was 103.4% compared to the previous period.

In the domestic e-commerce business, there was an impact from the withdrawal of brands. Despite the
improvement in profitability due to the impact of restrained discounting in other companies' e-commerce
businesses, sales remained at 93.5% of the previous year's level.

In addition, overseas wholesale and Europe were strong, but the sales had some slump. | am under the
impression that this may be a result of a reactionary trend to sales during the anniversary year of our US brand,
HUF, as well as a drop in consumer demand due to rapid inflation. However, overall, | think consumption is
rising. In the skateboarding segment, other activities are on revival while shopping centers are also making a
comeback, so the decline in some of these particular segments has been intense, contributing to the factor of
marking 93.6% compared to the previous year.
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10 E-commerce in 15t Half Results of 2024 Ending Feb. TSI HOLDINGS

EC sales for the first half of the term were ¥18.45 billion, or 93.4% of the previous year’s level. They remained
sluggish partly because of the effects of withdrawal of some businesses™.

As consumer confidence declined due to rises in the prices of products and customers flowed to real stores, the Company failed to increase EC
sales because there were issues to be addressed in expanding inventories of high-turnover products and creafing new information content
Flans call for the Company to take company-wide EC measures for future growth. By creating new marketing topics, the Company will strive to
acquire new customers, thus maximizing EC sales.

Mew profit standards

Lnit : Billion Yen cumuiative Q20 | Cumaiative 02nD | cumuiatve azn0 feompared o year ] yere,
2022 Ending Feb. | 2023 Ending Feb. || 2024 Ending Feb. || befars la=t (%) (%)
7.84

Proposed plan: Yes, let's go to festivals!

In-House E-Commerce 8.99 8.73 87.2% 89.8% i
(ratio{%)) (47.9%) (49.0%) (47.1%) (-0.8pt) (-1.9pt) - E‘
Domestic E-Commerce 1878 1782 1666  887%  93.5% 3
wr
{ratiof%))* (35.8%) 130.3%) (28.2%)} {-7.6pt) (-2.1pt} . !
Overseas E-Commerce 16 194 1.79 111% 923% \[.m EII’;!’:SE NBB WEEKEMD ROSE BUD
(ratiof%))* (33.0%) (31.7%) (31.3%) (-1.7pt) (-0.4pt)
The Company made propesals for fashion coordinates
E-Commerce TOTAL 20.38 19.77 18.45 90.5% 93.4% | across the boundaries of brands on its own EC site
“MIX.Tokye,” By continuing to make total TSI brand
(35.6%) (30.5%) (28.5%) {(-7.1pt} (-2.0pt) proposals, it will raise the overall recognition level for its

brands and acquire new fans of TSI brands
*1 Tha amount of EC sales shrank due to tha effacts of withdrewal from tha "BOSCH” busmness and fhe armmaton of sgency contracts for

“SUMEPEL" and "UNDEFEATED™ (%105 hilicn)

*2 Domaslic E - Commarca ralio excluding domastic and alhar sales (whakasale, company sales, alc )

E-commerce sales results. E-commerce sales in H1 were JPY18.45 billion, 93.4% of the previous year's level,
and ended weak partly due to the withdrawal of three brands: BOSCH, SUNSPEL, and UNDEFEATED.

There was a decline in consumer confidence due to higher commodity prices. Customer traffic shifted to retail
stores and the retail sales grew, on the other hand, we were unable to thoroughly prepare inventories of high-
turnover products, and we fell short of offering new content. We were unable to increase our e-commerce
sales as a result, which | think is a point of reflection.

Moving forward, we will keep in mind that the entire company will be cross-functional. First of all, we will
begin to build a mall that will offer coordination proposals that transcend brand boundaries and consolidate
the women's category on our own e-commerce site MIX.Tokyo. We will take action to maximize the growth
of e-commerce sales by acquiring new customers and adding measures to ensure that no sales are left undone.
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12 Individual Overview of Major Brands in 15t Half Results of 2024 Ending Feb. TSI HOLDINGS

Net sales for eight of the top ten brands in terms of sales exceeded those for the previous year. Among those
brands, “MARGARET HOWELL”, “AVIREX", and “STUSSY" continued to perform well as in the previous year,
achieving two-digit growth.
In general, brands other than the major ones also performed well though they struggled in some channels. In
particular, the ladies apparel business (such as “LE PHIL" and "ADORE") and the street business (such as “BAIT" and
"BEAVER") made rapid progress in sales.

UnitMillion Yen + PEARLY GATES Yo - 94.9%

Sales continued to far exceed those of the pre-COVID level but
B Top 10 brands in sales 1T Holt 221 Ereing Feb Yor Growth is skewing cown. Wi will strove to secure sales and profits
while salling inveniories.
Compasition

. MARGARET HOWELL Yo : 112.2%
PEARLY GATES 8,350 ne a4 e 949 Bom resl stores and EC sites increased sales, “MHL" s8w casual

1.
2. MARGARET HOWELL 5,078 83 6,705 92 112.2 lines planned in Japan perform well with their EC sales achisving
substantial growth, 8t 137.9% of the previous years level
3. MAND universe 6,165 86 6,251 85 1014
4. MATURAL BEAUTY BASIC 5377 75 5,504 78 1040 - NANO universe Yo : 101.4%
Sales fram real slores recovered, EC sales Tell due 1o restrained
F
5. U 4.888 4 4.088 54 865 xcessive price reductions, but EC promability Fnproved
6. AVIREX 2,808 18 3 45 118.4 The brand will continee to use spproprisie sales sirategy for sales
growih while maintaining profitability.
T STUSSY 2,039 28 2,481 24 12186
1 new balance golf 2,198 in 2,429 13 1106 .
+HUF YoY : B6.8%
9. human woman 211 3a 2,203 3 1034 Deormestic sales continued 1o be $irang, but sverseas saks struggled
due to the backlash agains! sales from the previous years 20th
10.  Jack Bunny! 1830 23 1.847 22 1010 aniversary project as well &5 sharp price rises and changes in the
TOPG a1 380 574 42 542 [1F] 103.0 post-COVID marked environment, The brand aims for recovery by

divsdloging new catégenies af praducts.

Eight of the top 10 sales brands in exceeded the previous year's sales.

However, the mainstay brand PEARLY GATES was the major negative factor, at 94.9% of the total compared
to the previous quarter. As for HUF, sales in the US were sluggish at 86.8%, a significant downfall.

First, regarding the two brands, the negative performance of PEARLY GATES does not mean the demand for
golf has declined, rather, the demand has settled after the peak. We believe that we can further improve the
sales floor design and methods of developing business.

Domestic demand for the HUF brand remains extremely high, and the growth rate of our two main street
brands, HUF and STUSSY, has been tremendous. Therefore, we are planning on coupling these two brands.

MARGARET HOWELL's sales are recovering. AVIREX and STUSSY continued their strong performance from the
previous year with double-digit growth.

In the new brand and women's apparel category, LE PHIL is doing very well, and we are preparing to open a
new store. ADORE is producing hit merchandise and the brand's products are gaining customers' favor,
reviving once again as a strong brand.

In the street fashion category, BAIT and BEAVER, although still small in size, have been very popular for their
casual feel and are making great strides.
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14 TSI Holdings Group's medium-term management plan “TIP25” TSI HOLDINGS
N
Announced on April 14, 2022 Medium-term management plan materials reposted

Hence, to leap toward 2025, we have updated TIP24,
to turn it into the TSI Innovation Program 2025 (TIP25).

TIP25 formulation policy

[l 2]

Align the direction of

Capture changes in the Achieve sufficiency in
the entire company with

social environment and digital engagement,
the direction of

market to express and ESGs and high profit,
business domains to

embody our existence all areas that the stock

develop business in
and purpose market holds dear
new growth domains

TIP25 and the initiatives of each division will be discussed.

MY Ve llness & Cifestyle] TSI HOLDINGS
Creating attractive communities o

Sublimating apparel brands into community brands.
Developing entertainment business closely linked to lifestyles.

Net sales YoY change Ratio to
: R ) total sales

Popular golf brands gather at the newly established press room

£ Presa o Lt faoused o The brand presented its 2024 SS
collection at the Rakuten Fashion Week
TOKYO, one of the five major fashion
weeks. The runway show hekd at the
National Stadium livened up as many
visitors attended it

-

golf brands opened. Each of TSI's
nine golf brands had its own
exclusive booth with their diverse
attractions condensed in a single
space.

Previously, the Company had
organized exhibitions and carried
out Think Golf and other Initiatives
with sustainability in mind, but this
project featured a press room that,
while introducing such elements,

S g

Furthermore, in October, the brand's
flagship store opened in Yoyogiuehara.
This outlet will sell old clothes purchased
by designers themselves, selected special

A Sofathat used B items, and other products and implement

made the parties concerned feel like products and sample 5 g 2
visiting it in spite of themselves. ot FplscE i woresou Qo e e
REARLY PGG (7 masmmme Jack Bupayll ** 2102 m SR wmvesn NARCALET MU, DicetDice SEVENBYSEVEN y/a~ snawander YLEVE  THELIBRARY 2.,._«3 {e%

In the wellness & lifestyle category, we will create an attractive community. Net sales were JPY23.67 billion,
or 104.2% of the previous year's total. As a percentage of sales, it accounts for 32.8% of the Company's total

sales.

First, we ware built a new press room in the basement of our headquarters, which will house a collection of
popular golf brands. We would like to use the power of digital technology to create a new communication
tool here.
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In the lifestyle category, our brand SEVEN BY SEVEN was participated at the Tokyo Collection at the Rakuten
Fashion Week TOKYO. The response has been so positive that we would like to continue the program in an
even more aggressive manner.

Furthermore, we opened a Shinjuku Isetan store in August, and a roadside store in Yoyogi (Yahata) in October.
Customers have responded well, and we have high expectations that we will be able to grow well.

18 TSI HOLDINGS

Platform for play rooted in the street spirit

¥25.652 million
By extending to the keyword “play,” the platform aims at 35.6%
spreading itself to neighbaring fifestyles, reinventing gears, Net sales YoY change Ratioto |
and offering new experiences total sales

“HUF" held the HUF SET NFT, the TSI Group's
first NFT project.

This was the event that alowed only hoiders of Y i
NFT cards, which were distributed when they 5
purchased products covered by the project, to
participate in It In this first progect, among
ather features, HUF ambassador REMIO was
mvited as the main guest, lve paint evenis
were held, and limited products were sald.

In July, "Forget-me-nets” whose sales were sfrong,
at 171.8% of the previous year’s level, launched

the progect “Hella, World!” to support young female
artists, The event offered the store space to - :
female artists aged 35 or younger free of charge, a j0 =& <o |

new trial to assist them mainly in crganizing an
exhibition of their werks

The brand will work to empower women according
to the phases of thelr career by not only providing

By introdusing new technology actively, the 1] the store space but also offering diverse g
brand alms at creating new types of fashion opportunities to express themselves, including S D 2
entertainment & EEon B red A Many fans wisied the | ellaborative projects and content production A Al the launch party, the
waorks, those which used  eyenl ste first pop-up store was held
AR were presenied
Py E =soe  tonomenos AVIREX Scholt B2nd BEAVER UITY Roval Fuasn GARTEN RS, UNION (Fiuans

Street & culture. We will create a platform for play rooted in the spirit of the street. Net sales were JPY25.65
billion, 100.2% of the previous year's level. The sales composition is 35.6% of the total sales.

HUF held its first NFT event. The design was originated in the US and conducted in Japan as a trial. It was
designed by HUF ambassador REMIO, and live painting was done with main guests from the US. We would
also like to inform you that a very large number of our customers who participated in the event owned NFT
cards and have participated in this new endeavor.

In addition, although it still has only a small number of stores, “Forget-me-nots” is performing well with a
171% increase over the previous quarter. The brand is also always involved in events and social contributions,
including sustainable and material development. In particular, this brand often collaborates with Nike, but
last year they also developed materials and held an exhibition in cooperation with Tama Art University.

In addition, we are providing free store space to female artists to support them in holding art exhibitions, and
we are communicating and collaborating with them for everyone's enjoyment.

Support
Japan 050.5212.7790 North America 1.800.674.8375 _ SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com S Asia’s Meetings, Globally

9



Fashion Capital TSI HOLDIMNGS

Services that respond constantly to market trends and changes

Being flexible enough to continue changing gracefully, granting

123 million

the wishes of customers, and extending a circle of happiness Net sales YoY change Ratio to 6%

total sales

Collaboration among different industries within

“Arpege”, a new business type whose strength is to communicate
information and offer experience value

A new format, Arpege Salone opened at Shinjuku Marw, This is a
multi-function store that offers a full array of Arpege brands and has
a studic. |n addition ta ivestreaming, it functions as a place to hold
various events,

“human woman™

“human weman”, which celebrates the human woman
25th anniversary this year and is

X
implementing & wids range of projects, UrthCaffé
4

offered collaborative items with “Urth I i

Caffé”, a restavrant business,
Fashion capital. We will provide services that actively respond to the changing times. Net sales were JPY17.02
billion, 103.9% of the previous year's level. Sales accounted for 23.6% of total sales.

Arpege Salene will play not enly an existing role as an outlef for
seling clethes but a new role as a place o communicate information
and offer experience vales.

One example of collaboration was o
use usually discarded coffee grounds
for dyeing to produce items that had a

ﬁ natural color.
ARPEGE Part of the sales was directed
Iy L ) SALanE Livestreaming fram 12:00 Io evironmenta| protection th
A MMy cUSIOmErs visiid thi Stone for this opening ven p.m. each day projects. (e
Apwweiser-riche  JUSGLITTY Rirandture Mystrada c s pu wé Arpege story MM%HBEMT'F N, FROFCETION A () R E human weman EPH[L

First, Arpege is a new business model whose strength lies in information dissemination and experiential value
and has opened in Shinjuku Marui. In addition to selling, we have created a studio with an assortment of
Arpege brands, which serves as a live-streaming and event space. It is not only a sales floor, but also a
commercial facility that serves as a base for information dissemination.

For the human woman brand we developed the product in collaboration with Urth Caffé, a café we operate
in-house. The products are sold at human woman stores and the café, and are very SDGs and ecological aware
products. We sold these and donated a portion of the proceeds to environmental protection projects.
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L'Dr'g:'hﬂ' Generation

Continuously expanding content to win over the next generation of

customers

Cbtaining a faverable response and generating strong excitement

Met sales

through tangible and intangible content that expands infinitely.

huele Museum’s exhibition combines fashion and art

Under the concept “Immersive Art Museum-
Dive into art,” huele Museum's 2023 FW
exhibition invited guesis from the general public for
the first time and had them enjoy the Fashion x
Flower x Art experience the brand emphasized.

As exemplified by the display of digital content and
works of art as well as clothing, the event had
programs that deserved to be caled a "museum.”
The brand will continue fo offer its unique
attractions by combining fashion with art

TSI HOLDINGS

¥5,744 million
0%

Ratioto
total sales

Yo¥Y change

JILL by JILL STUART's Popular products are reprinted

“JILL by JILL STUART", which celebrated its 15th anniversary in Awsgust
of this year, launched the COME BACK PROJECT lo express its
appreciation to customers. Under the theme “Caontinuing to offer thase
lovely items In the future,” the brand will sell papular products from its
archives for a imited peried of time,

“JILL by JILL STUART® will g BOHBLE, ZOE
create products full of its : ';'“” ":‘-“'“:“1-E-TI
attractions while maintaining S i

Its history carefully so that the Fal o L_L J il }
brand will be lang loved in the - [

years 1o came.

A A total of ten items are planned to ba

L

ETRE MECRE CIARY Hasr | JILLSTUART  JILLbyJILLSTUART ROSEBUD  huele Museuss  STUMBLY.
Next is another digital generation brand. First, we will create content that will capture the ever-expanding
next generation. Net sales were JPY5.74 billion, 96.3% of the previous year's level. The sales composition is

8%.

First, let me introduce the hueLe Museum. It started as a pop-up event and now, grew to be a regular
storefront at GINZA SIX. Extremely positive feedback slowly came in. We have high expectations that the new
store will be ready in the next fiscal year.

At the 2023 FW exhibition, for the first time, we invited customers who support the hueLe Museum to come
to our store and visit us. We created a museum space with clothes that would allow visitors to enter the world
of art and experience fashion, flowers, and art within this concept. We were very pleased with the turnout
and hope to launch more of these events in the future.

As for JILL by JILL STUART, the brand celebrated its 15th anniversary. We brought back some of the fan favorite
products to launch the COME BACK PROJECT as a token of appreciation.

In addition, bags and accessories are also very popular and have been transitioning, and we intend to continue
to develop JILL by JILL STUART, which is rich in appeal, while incorporating new digital transmissions, for a
brand that will be loved for a long time to come.
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22 SDGs TSI HOLDINGS

Acquiring SBTi certification for GHG emissions reduction targets

SBT Initiative (SBTi) certified TSI Holdings' greenhouse gas (GHG) emissions reduction targets as those based on the
scientific grounds established by the Paris Agreement

In accordance with the purpose “Using the power of fashion entertainment, we create empathy and social value around the
world,” the Company will continue to push forward with initiatives to realize a sustainable society and step up efforts to
disclose relevant information according to the framework of TCFD.

As mantioned in the press release of October 12, 2022 "Announcement of support for TCFD

S CI ENG E recommendations and submission of commitment |etier to SBT initiative,” the Company

subrmitted Its commitmant letler to the SET inftiative and announce its GHG emissions

BAS FD reduction targets
TARGETS CO2 emissions and reduction targets

Results for the erm Reduction targets Lavel of reduct

ended for the erm
DRIVING AMBITIOUS CORPORATE GLIMATE ACTION ;;;“" m"f'ﬂ targets setby SETI
Science Based Targets (SBTS)

e, ) 1.5 target
SBTs refer to greenhouse gas emissions reduction tergets conforming fo the -A8% g
levets of reduction targets reguired by the Paris Agreement which ans set by Scope 1/2 9,000 (4.0001) 4.2% reduction
businesses with five to ten years shead as their targe! years ' each year

o
Science Based Targets initiative (SBTI) _35% WB2C target
The SETi wes estesished in 2015 jointly By four crganizations: CDP, the United Scope 3 295,000t (-103,0001) 2.5% reduction
Nations Gisbal Compact, the Warld Resources instiute (WRI), #nd the World . each year

.
Wikdife Fund (WWF) * The Scope 1 and 2 reduction fangebs aim 2t achieving a leved of reductions thal keeps a iemperalune rise below 157

1A Olﬂl.r e h.IP achieve the largets “ubl.sh..u F’?" the Paris Agresment, it is The Scope 3 reduction trgets aimes at achieving a level of reductions thal keeps a {emperature rise well below 21000 a
promating businesses’ efforis 1o set GHG emissions reduction targels based on kel of rechactions equivalent to those for achieving the carbon nevtraity in 2060, Emissions are indicaled by discarding
scienlific grownds fractions less than 1,000 tores

Next, | would like to discuss our efforts regarding the SDGs.

Our greenhouse gas emission reduction targets have received SBT certification. It was certified by the SBT

Initiative as a scientifically based goal as defined by the Paris Agreement.

We will continue to work toward a sustainable society with the purpose that is: to create global empathy and
social value through the power of fashion entertainment. And, in line with the TCFD framework, we will

further enhance the time of information disclosure and take action.
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Making progress in sustainable innovation
In order to achieve its GHG emissions reduction targets, the Company is carrying out a wide variety of initiatives such as
promoting business models with less environmental impacts and educating employees. It will strive to create sustainable
innovation by conducting various activities on a continuous basis.

Organic cotton development .
project )
nCom

In a joint project with SynCom Agritech, an
agricuftural venture, the Company pleted for
the first time the spinning of yamn from cotton
grown in the Indian state of Tamil Nadu on a trial
basis

The use of this cotton for product development
under TSI's brands is under way.

‘Sustainable —
<unisex Tshirt

Making effective use of
recycled, environmentally
conscious materials

With the cooperation of Seni-lkueikai, the Company

is collecting used clothes at its stores and developing

new products using recycled materials made from
such collected clothes for the part of the products

The T shirts recently developed based on unisex
specifications can be womn irrespective of gender.

®
Re Yarn

TSI HOLDINGS

Educating employees in ustalnability
through internal exhibitions

The Company expanded the scope of exhibits related to
sustainable manufacturing at the Quality Information
Exhibition it held to ensure that information on quality
was shared internally.

By providing opportunities for even employees whe
were usually less interested in the environment and
human rights to think about them again, the Company
urged each and every one of them to deepen their

dedge of these subj

Progress in sustainable innovation. We have been introducing this organic cotton development project for
some time.

Organic cotton is grown from soil or seeds, the cotton flowers bloom, and the yarn is completed. We are now
going to do the braiding. We are pleased to report that we are in the process of commercializing the product
under our brand. When the product is finished, we will also work on this kind of video and present it to you
to tell its story.

Arpege story also utilizes environmentally friendly recycled materials.

And, we are educating our employees about quality, quality, trouble, and various information exhibitions.
Among other things, we are expanding the exhibition on sustainable manufacturing for all employees,
including those in charge of the SDGs, are taking action to deepen each employee's knowledge.
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2
Initiative for sustainable community development with
Hokkaido’s Kamikawa Town

Since it entered into a comprehensive community agreement in October 2021, the Company has carried out community
development initiatives on a continuous basis.

The town government and TSI are promoting co-creation with the aim of creating new attractions for Kamikawa Igyvn and developing
more people connected with the town. 0

TSI HOLDINGS

LIl By

i ,\, s

Wiae

Daisetsu Wildlife Encyclopedia Project 2023
TSI Holdings is supporting the Daisetsu Wikilife

Encyclopedia Project, a demonstrative experiment

that aims at promoting tourism in Kamikawa Town,

coexisting with the natural environment of Mt

Ishikari River clean-up campaign

In order to help protect the natural environment,
TSI employees took part in the Ishikari River
clean-up campaign on which the town
government was working.

The Company contributed to realzing a
sustainable town that pays attention to the
circular flow of economy, natural settings, and

Daisetsu, and protecting its biclogical diversity.

"MANASTASH", operated by a TSI Group company,

produced and provided T shirts.

Corporate version of hometown
tax donation program

For Kamikawa Town's SDGs project to protect
the natural environment and biological diversity
of the Daisetsuzan National Park, the
Company donated taxes under the regional
revitalization support tax system

biclogical diversity.

This is an initiative to create a sustainable community with the town of Kamikawa, Hokkaido. Since the signing
of the comprehensive regional agreement in October 2021, we have been implementing ongoing initiatives.
We continue to work together on new projects such as the Ishikari River Cleanup Operation, the Taisetsu
Ikimono Zukan project, and the corporate version of the hometown tax.

We will also continue to introduce the SDGs on our website. We would like to expand this nationwide, so that

we, our employees, and the local community can enjoy ourselves, create new products, and build new
relationships.

The SDGs website was newly established this July. We will be disclosing more and more information there
that we are unable to introduce here, so we hope you will take a look.
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26 Plan for the entire term TSI HOLDINGS

At present, the operating income and net income plans for the
entire term are not changed.

During the first half of the term, the Company was forced to struggle with its operating income ¥470
million less than initially planned, but by taking the measures listed below during the second half, it
aims at bringing results as previously projected.

Operating income plan
for the entire term

¥4.7 bilion

> Priority investments in promising businesses

> Expanding sales by strengthening EC

Net income plan for the
entire term

¥3.5 billion

Keeping remaining inventory levels for autumn and
winter merchandise low

Controlling selling and administrative expenses
appropriately

Next, | would like to discuss the full-year forecast. The full-year operating profit plan and net profit plan remain
unchanged at this stage.

As for improvement measures, the select business category of the UENO SHOKAI business, which is a strong
business, is performing well, supported by inbound sales. We will also invest intensively in advertising, store
openings, and pop-ups for strong businesses such as street brands HUF and STUSSY, and men-friendly brands
AVIREX and Schott.

Second, we will expand sales by strengthening our e-commerce business. We will consolidate as much as
possible the e-commerce business types that we have been doing individually and concentrate on attracting
new customers and expanding our new sales network.

The third improvement measure, we would like to carefully control our inventory for the fall and winter and
sell all of our products carefully by holding events and special events.

The fourth improvement measure is to control SG&A expenses. We will visualize and coordinate how human
resources are moving in the right place at the right time in their roles more than ever. In this way, we will
control SG&A expenses, including personnel and store management costs.

Through these efforts, we are determined to achieve our full-year operating profit target of JPY4.7 billion and
net profit target of JPY3.5 billion.
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27 Shareholder returns TS5 HOLDINGS

The acquisition of treasury stocks, which had been done since January 2023, was completed in September. The 3,069,100 shares thus
acquired are planned to be written off at the end of October. TSI Holdings has announced that it will acquire additional treasury stocks as
part of its capital policy as it aims at stepping up its efforts to refurn profits fo shareholders and improving capital efficiency

Amount of shares that can be ¥5 000 million

acquired
Period of acquisition October 16, 2023 to March 29, 2024
Unit : Million Yen 6677
4,985 {Planned acquisition
4,236 amount}
4,008 5,000
3,382
2321
1,334
777
1.677(*1)
2017 Ending 2018 Ending 20198 Ending A Ending 2021 Endng 2022 Enveliing 2023 Envcliing 2024 Endiing
Feb. Feb. Feb. Feb Feb. Feb. Feb.

Amount of treasury st

*1 The shares worth #322 millicn are included in these for the term ended February 2022 because they were acquired in January and Febreary 2023,

Let me now discuss shareholder returns. An additional JPY5 billion in share repurchases will be made as part
of a capital policy aimed at enhancing shareholder returns and improving capital efficiency.

Understanding of the present condition (1) TS| HOLDINGS
(Analysis of PBR and comparison with other companies in the industry) ' '

TSI Holdings goes below the average in the valuation of PBR and ROE.
) The issue to be addressed is ROE

Market

__capitafization Net income Market capitalization
PBR|—=2=in | = ROE|—mme—| x PER|-“morae
companies in the industry companies in the industry companies in the industry
TSI 0.6 TSI 3.6% TS| e— 15 7
Camgany & as Crempary & 1% Compary A 425
Camgany B k] Compary B 5.7% Compary B 16.5
Company © [ Company 8% Crenpany © 13
Camgany O 22 Company D 14,105 Compary O 15.8
Camgany E L6 Compary E Compary E 12.0
Company F 1.5 Camgany F 143% Company F 108
Tastik pidise! werage as Tioetlee rodict dwiriae 8.2% Tl product dearage s
Tastibi product e i1 Tatle praduct madian 4.3% Tatle praduct madian 141

0.0 as L 15 0 25 ik 4.0% B 12.0% 16.0% Liki] g 200 300 400 SO0

Al figuras for TSI are as of Octabar 3, 2024
It is about management with an awareness of the cost of capital and stock price.

To understand the current situation, a breakdown of PBR and a comparison with other companies in the same
industry are shown in the table. The Company's level of variation is below average for PBR and ROE. Obviously,
the issue here is ROE, and we will focus on measures to raise ROE.
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. Understanding of the present condition (2) 751 HOLDINGS
(Changes in and the current status of TSI's ROE and PBR) ' '

Since ROE was low compared to the level of shareholder's equity cost TSI recognized, PER has continued to be 1.0 or less.
As indicated in the comparison on the previous page “Understanding of the present condition (1).” the average of ROE for the
textile industry is 8%, and in terms of PBR, the average is nearly 1.0.

TSI will strive to increase PBR to 1.0 by reducing the cost of shareholder’s equity to a lower level than the current one,
achieving an ROE that exceeds the cost of shareholder's equity, and expanding equity spreads.

Changes in TSI's ROE and the current capital cost (range) Changes in TSI's PBR

..................................................................................

Estimated cost of shareholder's equity:
5.4%—7.8%"
(On & PER basis/CAPM basis)

1 R, TR, T TR

ab gl bl kbl AL db el v IR R s T s T s R s 2 T R+ s T P« I s

PR N A A . . A EX R L L L R o R L
¥ ol S, L R, - LU e T L~ A

Capital cast range

* Caleulated by financial institutions  —e—0f —_—

Current situation two. Due to the low ROE compared to our company's perceived cost of equity capital level,
the P/B ratio has remained below 1x. As shown in the comparison in the previous section of the table, which
shows the current situation, ROE is 8% in the textile products industry, and the P/B ratio is generally 1x.

We intend to achieve a P/B ratio of 1x by controlling the current cost of shareholders' equity, achieving ROE
that exceeds the cost of shareholders' equity, and increasing the equity spread.
31 Understanding of the present condition (3) TSI HOLDINGS

TS| aims at improving ROE by improving profitability, stepping up its efforts to return profits to shareholders, and cutting down
on non-business assets to achieve greater asset efficiency

Net income
PBR ROE i
Forecast for the term Farecast for the term
ending February 2024 ending February 2024

Financial leverage

Share price
¥725
as of the end of Net assets
August 2023 ¥99 306 million
- as of the end of
Net assefs per August 2023
share
¥1,205.38 PER
as of the end of August
2023

Forecast for the term
ending February 2024

Current situation three. We aim to improve ROE by increasing profitability, enhancing shareholder returns,
and improving asset efficiency through the reduction of non-business assets.
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iz Targets of indicators TSI HOLDINGS

Based on the foregoing, TSI has set targets of indicators.

The Company is considering measures to achieve targets set for these indicators from various aspects:
business processes, financial capital, and non-financial information.
It plans to disclose specific measures in April 2024.

Targets of indicators

Operating income ratio: 5.0% or more

ROE: 8.0% or more

PBR: 1.0 or more

Based on the above, we have established indicators that we should aim for in the future. We are considering
measures to achieve the indicators in terms of business, financial capital, and non-financial information, and
will disclose information on specific measures in April 2024.

Nurture worldwide empathy and social value through the

power of fashion entertainment.

A company creating fashion entertainment

TSI HOLDINGS GROUP

Through the power of fashion entertainment, we will create empathy and social value around the world. We
are committed to this mission as a fashion entertainment creation company, TSI HOLDINGS. We exist because
of our customers, who guarantee our employment. We will not lose sight of this and will ensure every unit of
the Company, storefronts, and e-commerce engage in the support framework.
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The coming fall and winter months of October, November, and December are our best months. With the
autumn winds blowing, we are determined to make a thorough company-wide sales effort. We will also
consider and execute numerous events and pop-ups.

In addition, we are preparing to create new market needs by developing new brands while downsizing and
withdrawing from old brands. First of all, if we are asked what we want to do, we are a fashion company, and
we want to develop new brands that will create the next generation and build interesting brands that can
spread their wings around the world.

As a company capable of developing exciting and interesting brands, we are also committed to training the
next generation of creators. We have already begun to work on developing new sensitivities. We will invest
in talented creators and strive to create enjoyable products as an entertainment company that communicates
the best creations.

We are constantly customizing and remodeling the sales floor to create a new and more enjoyable experience
for customers and staff alike. | hope you will take another look at those areas and enjoy them.

Our game depends on how well we can create a brand with great value 5 or 10 years from now, a brand that
can create fans who will love it for years to come. We would like to make a firm commitment to this and look

forward to working with you in the future.

Thank you.

[END]

Document Notes

=

Portions of the document where the audio is unclear are marked with [Inaudible].

Portions of the document where the audio is obscured by technical difficulty are marked with [TD].

3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an
answer from the Company, or [M] neither asks nor answers a question.

4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia's event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company's most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia's content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia's content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2023 SCRIPTS Asia Inc. ("SCRIPTS Asia"), except where explicitly indicated otherwise. All rights
reserved.
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