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Presentation

Moderator: Good morning. Thank you for joining us today. The time has come for the TSI HOLDINGS, CO.,
LTD. financial results meeting for Q1 of the fiscal year ending February 28, 2024.

First, we will present a video of the financial results presentation, and then we will begin the Q&A session.
Now, please take a look at the video of the financial results presentation.

[Video Begins]

4 Highlights of Results for Q1ST of Results of 2024 Ending Feb. TSI HOLDINGS
B ———3

While net sales grew by 3.3% compared to the previous term, profitability improved
as the result of structural reforms, achieving two-digit growth in operating income.

Net Sales W g Operating Profit

YoY 103.3% & YoY 114.5% . YoY 96.4%

2 YoY Change +1.25 billion yen’ b YoY Change +0.23 bilion yen | #8 YoY Change -0.07 bilion yen

.
o A
& 2

» Affected by the withdrawal from some businesses last year and the struggles of American subsidiaries as they
were greatly influenced by rising prices, net sales were ¥39.37 billion, 103.3% of the previous year’s level. In
general, they recovered slowly, but several issues remained to be addressed.

» Despite rises in the prices of raw materials and the effects of foreign exchange fluctuations, operating income
rose by ¥230 million compared to the previous term to ¥1.83 billion.

» Net income was ¥1.98 billion, down by ¥70 million compared to a year earlier.

Company Representative: Good morning, everyone. We will start the financial results meeting for Q1 of the
fiscal year ending February 28, 2024.

We will start from the performance highlights.

First of all, consolidated net sales were JPY39.37 billion, 103.3% of the previous year's level. Sales were
affected by a withdrawal from business last year. Sales of the US subsidiary struggled due to inflation in the
US, and as a result, sales of the US subsidiary were 103.3% of the previous year's level, but overall, the sales
recovered moderately. However, there are still some issues left..

Operating income was JPY1.83 billion profit increase or 114.5% of the previous year’s level. Net income for
the quarter was JPY1.98 billion, minus JPY70 million, or 96.4% of the previous year's level.
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5 Changes in financial results for the first quarter of the term ending February 2024

Gross Profit

22 . 56 Bilion Yen

YoY 101.0%

YoY Change
+0.21 billien yen

SG&A Expenses

20 . 72 Eillion Yen

YoY 99.9%

YoY Change
-0.01 bilion yen

250

200

150

100

50

250

200

150

100

41.8%

71.5%

Gross Profit
56.0% 58 6% 57.3%
B0.0%
40.0%
20.0%
0.0%
uz s 203 E
o ol eh
Grogs Profit == Gross Profit Mangin
SG&AExpenses
o 52_6-::-.
49.3% 34.4% .
40.0%
2000%
0.0%

We will move on to performance trends.

TSI HOLDINGS

> Gross Profit

Foreign exchange fluctuations and sharp
rises in the prices of raw materials
Increase in the percentage of wholesale

sales”
* While the gross profit marngin deteriorated, the ratio of
seling and administrative expenses improved.

« Growth in inventories due to bulk purchasing

= Gross profit grew by ¥210 million
compared to the previous term, but the
gross profit margin fell by 1.3 percentage
points,

> SG&A Expenses

+ Withdrawal from non-performing businesses

+ Achieving greater cost efficiency through the
concentration of head-office bases

+ Achieving greater cost efficiency by
changing logistic bases

= Selling and administrative expenses
became even better than in the previous
year when they improved due to subsidies.
The ratio of selling and administrative
expenses improved by 1.8 percentage
points compared to the previous term.

Gross profit was JPY22.56 billion, 101% of the previous year's level. This is due to exchange rates, raw material
price hikes, and an increase of the composition rate of wholesale sales. Gross profit deteriorated. Gross profit
decreased by 1.3%, even though there was an increase of JPY210 million from the previous year.

SG&A expenses were JPY20.72 billion, or 99.9% of the previous year's level. The SG&A ratio improved by 1.8%
from the previous year, which was even better than in the previous year, when it improved due to a subsidy.
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5 Net Income Impact ltems for Q1ST Results of 2024 Ending Feb.

TSI HOLDINGS

Ordinary income was ¥2.42 billion, including non-operating profit/loss such as dividend income
and real estate income.
Net income for the first quarter was ¥1.98 billion, including ¥150 million in extraordinary

profitloss such as gains on sales of investment securities and impairment loss as well as corporate
tax adjustments, and the profit ratio was 5.1%.

| = Gain on sales of investment securities 0.19 billion yen |

= Dividend income 0.41 billion yen
- Real estate income 0.08 billion yen
= FX incormie 0.06 billien yen

1.83

billion yen

|

049

0.64

billienyen

-0.05

billion yen

e

billien yen

+ Expenses on real estate 0.01 billion yen
+ Interest expenses 0.01 billion yen

Ordinary Income

-0.04 -0.58
balian yen billion yen

= Impairment lass 0,02 billion yen
= Loss on valuation of investment
securities 0.01 billien yen

1.98

billion yen

Hetprofit margin

Exfraordinary Extraordinary

NGO

loss

Profit Before Taxes

Ratio 3.1%

Incame taxes Netincoms attribuisbhie
deferred to swners of parent

Net income

2.42 Billionyen

Next are items that affect net income.

2.57 Billionyen

1.98 Billionyen

With the addition of non-operating income such as dividend income and real estate income, ordinary income
was JPY2.42 billion. With the addition of extraordinary income of JPY150 million such as gain on sales of
investment securities and impairment loss, and income tax adjustment, net income for Q1 was JPY1.98 billion
with a profit margin of 5.1%.
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& Sales by Channel for Q1ST Results of 2024 Ending Feb. TSI HOLDINGS

The recovery of outing demand such as holiday making and business trips supplied a nice tailwind to sales, but the
growth of brands for women, which had recovered earlier, slowed down. In addition, the withdrawal of some brands
greatly affected the overall sales.

As a result, although profitability improved, the company failed to increase net sales as intended.

In terms of wholesaling, on the other hand, golf and street businesses performed well, maintaining strong sales. The
company places its great expectations on the future of these businesses.

Cumulative Q15T Cumulative Q15T Cumulative Q Yoy (%)

2022 Ending Feb. 2023 Ending Feb, 4 Ending Feb. "'

Department 3.3 sillion ven 5.44 sinion ven 5.45 giion Yen 100.2%
Stores {Composion Rete | 9.6%) {Composition Rate © 14.3%) (CompesitionRate : 13.8%)

Commercial 14.31 sition yen 16.75 sinion ven 17.78 ciion ven 106.2
Facilities [Composition Rate - &1.8%) {Composiion Rate - 43.5%) {CompositionRate : 45.2%)

9.48 einien ven 9.1 =inion ven 8.75 sinion ven
(Domestc E-Commerce raba © 3%.0R) (Domestic E-Commaerce ratio - 29.1%) (Domestic E-Commerce 95.2%
ratio : 27.4%)

Domestic Others(*2) ) 4._5_)% Billon Yen ) 4-.-0-Bil!inn-ﬁ.'|ir-|- ) 4.45 ciion ven 111.2%
(Composition Rate - 14.4%) [Composition Rate - 10.5%) :Compoﬁllonm : ".31&:

Overseas(*3) rl_2'._‘l_ tg_fl“':[' ven B 2-81 Billion Yen 2.91 siion ven 103.6+«
| Compos i ate  6.4%) [Composition Rate ° 7.4%) (Composition Rate : 7.4%)

*1 Fashion buikdings, shopping centars, redread siabon buldngs, mdvidual stores, outiat shops eic. axcepl for dapartmant storas
“2 Apparel businasses such as whoksale, inlarcompany seles and nan-apparal businasses of tha group companeas
*3 Rasults of Efuegn Corp. whach operales EC siles cenlermg on Tactics com inthe U S is o be consoldatad from the secand quarter of 2021 and onward. Tha resuks ane reconded in oversaas sales.

Domestic

Next, we will present an overview of sales by channel.

Although a recovery in demand for outings for pleasure and business purposes provided a tailwind, the growth
of ladies’ brands, which had shown earlier recovery, slowed down.

And then there was the impact of withdrawal brands.. As a result, profitability improved, but we were unable
to fully increase sales. Considering this as another opportunity for us to move on to the next phase of our
business, we would like to start new businesses.

Wholesale sales, on the other hand, are strong in the golf and street businesses. We believe that the market
has remained strong and have high expectations for the future.
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9 Sale Trends by Channel for Q1ST Results of 2024 Ending Feb.

TSI HOLDINGS

Due to the relaxation of movement restrictions and the downgrading of COVID-19 to a
Category 5 infectious disease, street brands with many street outlets such as STUSSY,
Schott, and LHP achieved growth. “and wander” also performed well in overseas business

development.

Real store business

Real stores : 104.6% of the previous term’s level

Non-department store outlets; 106.2% of the previous term's level

The performance of street outlets, which had been forced to struggle
since the outbreak of COVID-19 and had been delayed in recovering,
showed a strong recovery. Street outlets handling street and other
brands increased sales significantly. Sales at department stores and
fashion buildings also remained strong

e amarass.
e 3

Harsjeu Sta.
] L
] ukn? 99
1 HARAIUKY
' Omotasando
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In tha Harajuku area m which
TSI's streat brand stores
concentrate, sales grew ot a
laval thex far axceadad the .
] company s a@_r’am</—"
19

Achieving the largest sales in the Group

previous year's jevel. This marked the largest
sales among all TSI Group outlets In Japan.

Now, here are trends by channel.

The ROYAL FLASH Jingumae store made a
rapid progress, boosting sales to 202.2% of the

Overseas business

Overseas: 103.6% of the previous term's level

In the United States. sales fell because of the effects of reduction in consumer
spending due to rising prices, delay in delivery in some businesses, and other
factors, but mainly in China and Europe, sales expanded steadily in areas such as
overseas wholesaling for outdoor and gokd b and this pushed up the

overall sales. In May, NANO universe opened its first overseas store, The brand is
considering opening several more new stores in the future and also plans to
develop new markets in Taiwan

A NANO universe’s first overseas store
opened in the LaLaport Taichung
shopping center

A Domestic sales for “and wander’
continued to be strong, and its overseas
sales also remained strong

With the easing of behavioral restrictions and transition in the categorization of COVID-19 to class 5 infection
in Japan, our free-standing stores are doing very well. Street brand stores especially performed strongly. In
particular, directly managed stores such as STUSSY, Schott, and LHP in the Omotesando to Meiji-dori area,
have experienced a significant recovery. This is also largely due to customers visiting Japan from overseas.
New fashion is in very high demand, and in this sense, we see multi-brand stores as very effective.

With regard to overseas business, in the US, due to high commodity prices and high inflation, there is an
impact from lower consumption. In some businesses, there was a decrease in sales due to delays in deliveries
and other factors. Conversely, in the outdoor brand and golf business, including China and Europe, overseas
wholesaling and sales expansion are progressing steadily. This, in turn, tends to boost overall exports.
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10 E-commerce in Q1ST Results of 2024 Ending Feb. TSI HOLDINGS
]

M Overview of EC sales

= EC sales shrank due to the effects of business withdrawal (goscH) and the termination of agency agreements for SUNSPEL and
UNDEFEATED (%480 millian).

+ Although there were factors that decreased sales substantially, including delay in the timing for the launch of collaborative
sneakers (scheduled for the secand half of the current term), sales for select and street businesses expanded, helping offsetting the above-
mentioned decrease in sales.

= Total EC sales went below those of the previous year, but EC sales for existing businesses remained almost on the same level as

in the previous year,

midstive Q15T | Cumutstive G 5T [ compared 1o year
2023 Endling Fed, | 2024 Ending Feb, | before last %)

Purchasing ex ce in digital spaces

Unit : Billion Yen

In-House E-Commerce 4.44 4.51 3.99 89.9% 88.6%
(ratio(%%)) (46.8%) (49.5%]) (45.6%) [-1.2pt) (-3.9pt)
9.48 9.1 8.75 92.3% 96.2%
(35.0%) (29.1%) (27.4%) (-7.6pt) (-1.7pt)
0.86 0.97 0.91 106.6% 94.4%
(39.4%) (34.6%) (31.6%) (-7.8pt) (-3.0pt) Items ta be marketed in the antumniwinter season of
this year are displayed in a virtual space simulated as a
E-Commerce TOTAL [IEBUKS 10.07 9.67 93.5% 96.0% 2023 exhibition. This enables visitors ta not anly check
the silhouetta of clothes from all angles but alsa
(eatho (5% . _ experience thelr coloring and materlals as If they were
JEUEAD (35.3%) (29.5%) (21.7%) (7600 (-1.8p) in a real store and then move to the online shopping
" Dameslic E - Commerce ralio excluding domeslic and alher sales (wholesale, company sales, ele) site for product purchasing. Thus ADORE will continue

to offer content that satisfies customers.

Now, here are the EC sales results.

We were affected by the withdrawal of some businesses and the termination of the agency contract between
SUNSPEL and UNDEFEATED.As a result, EC sales decreased, but existing business EC sales remained at the
same level as in the previous year.

As a negative factor, sales of collaborative sneakers were delayed, which resulted in lower sales. But in a sense,
we are in a position to make up for the delay, as we plan to launch it in the second half. Sales in the multi-
brand and street businesses are expanding and will rise again in H2 as a positive factor in the form of an offset.

Total EC sales were JPY9.67 billion, down from the previous year, but as mentioned earlier, existing businesses
remained at the same level as the previous year.
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12 Individual Overview of Major Brands in Q15T Results of 2024 Ending Feb. TSI HOLDINGS

Key brands continued to perform well. Nine of the top-ranking ten brands in terms of sales saw their sales
exceed those of the previous year.

Sales for PEARLY GATES went below those of the previous year (see details belew), but the entire golf business
remained strong. Meanwhile, NANO universe, which had struggled in the preceding year, continued to recover.

B Top 10 brandsin sales Cumulative Q15T 2023 - PEARLY GATES YoY 94.3%
Unit : Million yen ENEgRLS: Riding favorable winds fram the strong golf
":;I'E“:' — Coenpostion market, sales expanded by cver 30% compared
i Brands ?z‘: to the pre-COVID-19 pericd (the term that ended
' in February 2020), but partly because of the
1. PEARLY GATES 4,603 12.1 4,340 11.0 94.3 effects of delay in the delivery of ilems on which
2. NAMNO universe 3013 79 3398 86 1128 ;'L’af;’r“;:ﬁ‘“‘” they fell short of the previous
3. MARGARET HOWELL 3160 8.3 3,362 8.5 106.4 « NAND universe YoY 112.8%
4 MATURAL BEAUTY BASIC 3.043 80 3.300 84 1084  The brand continued Io recaver as it started lo
reform its product lineup and price range last
5 HUF 1,999 5.2 2,020 5.1 101.1 year. |t aims to make further progress in the
ears lo come.
6. AVIREX 1,453 38 16585 43 116.3 ¥
—— * MARGARET HOWELL YoY 106.4%
7. new balance gelf L1158 0 1388 35 1199 The casual lineup planned in Japan performed
| . P P o well irrespective of sales channels.
8. STUSSY a76 26 1,244 3.2 127.5 . BTUSEY YoY 127.5%
9, human waman 1,140 3.0 1,232 31 108.0 The entire brand continved to be strang.
- In particular, stores in urban areas increased
10, Jack Bunny!! 91 21 87 25 126.1 sales significantly.
TOTAL 38,122 100.0 39372 100.0 103.3

Here is an individual overview of the main brands.

Sales of mainstay brands remained strong. Out of the top 10 brands in terms of sales, nine brands exceeded
the sales of the previous year.

PEARLY GATES was down from the previous year, but the golf business as a whole remains strong, and three
golf business brands are in the top 10 coming in at first, seventh, and 10th place.

In addition, NANO universe, which had been struggling until the previous year, is on a recovery trend, which
is very positive for us.

Support
Japan 050.5212.7790 North America  1.800.674.8375 — SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ST Asic’s Meetings, Globally

8



14 About Balance Sheet

Cumulative Q15T 2623

FY Eading Feb. 3023

Esding Feb.
Resls  CPENS poyy  Compemn

. Rate (%) Babe (%]
CLTént Aasets 15935 SN T s TROGE 530% 1439 99 %5 1004
’_[dtah and Deposits) 37,658 EE% 12305 3i%  mam 710% -8.160 15T% -7 BE3%
{af which, Iwentoay| 14,985 1 A [TFE TR 0% 128 1364% 150 105%
Mo i A sels 64548 459% 3589 1% 93 470% 618 990% M1 I005%
‘ (of Imvestment Secusties) HET 199% 7579 WE%  EB 4% -188 993% M 9%
(ol Iewessiment el s ] 418 4% 408 15% 430 15% i 99.4% T
Total Assets 18483 1000% 13547 1000% 136027 W08 4457 9EE% 600 100A%
Current Liabiies 1.798 198% 23 194% 1665 FLEL Y 133 995% 16 j054%
J {of Shertiarm burmowings | 108 0% 17 s 0% 108 T3] 1 [T
O CLTR B i of g i b 5537 1% 4737 15% 4553 13% ETT] B2I% -1 9E1%
Moscurmest Lishidies 13459 EL T Tk T4% $.281 (717 4178 6a.0% L0 9nis
J {iof Limg-trsrm bosressin | 784 61% 5,000 TR 1173 1% -L§09 4i5% -B13 B33
Tetal Lisbiities £.267 AN 5 e L FikiY 4311 LEES Y B0
Tokal bt Assets WS ToEw  RATE [EL R T TLR% 145 99.9% M0
| [iof Trmasury slock|.|| 4.m8 % 103 M 30 8% 485 BRA% (TE T Y
Total Linbiies and Net A5ty 18483 1000% 13547 1000% 136027 1080%  -LA5E 9EE% 600 100A%

Now, we will explain the balance sheet.

TSI HOLDINGS

> Cash and Deposits

[Comparison with the previous term]
Affected by increases in inventory assets and the
repayment of borrowings tofaling ¥5.7 billion, cash
and deposits decreased by ¥9.1 billon.

> Inventory

[Comparison with the previous term]
Inventary assets were 136.4% of the previous
year's level, an increase of ¥7.2 bilion, due to the
bulk purchasing of long-term marketing products,
efc. in anticipation of future market recovery as well
as delay in the delivery of some key products and
in the turnover of their stock. In the future, the
company will carefully purchase products and
control their sales with a risk of slow maving
inventaries in mind.

> Treasury stock

[Comparison with the previous term]
As part of its efforts to implement capital policy and
take measures for shareholder returns, the
company continued to acquire treasury stock. The
value of the ireasury stock increased by ¥740
rillion.

> Equity ratio
The equity ratio was maintained high, at 7.2.6%.

First is cash and cash equivalents. Inventories increased compared to the previous year. The largest impact
was JPY5.7 billion in debt repayments, resulting in an overall decrease of JPY9.1 billion.

Second, we will explain inventory. Inventory increased 136.4%, or JPY7.2 billion, from the previous year, due
to the bulk purchase of long-selling products and standard items in anticipation of a future market recovery,
delivery delays for some focused products, and inability to sell inventories. In July, we will balance our future
purchases with the risk of retention at the start of the next fall and winter season, but we are also hoping to
generate some large sales in August.

Treasury stock, as compared to the previous period, increased by JPY740 million due to the ongoing
acquisition of treasury stock as part of the Company's capital policy and shareholder return policy.
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Wellness o Lifestyle

TSI HOLDINGS

Creating attractive communities 412,849 mito

Sublimating apparel brands into community brands, 5%
Yo¥Y ch :

Developing entertainment business closely linked to lifestyles. Net sales °' change 1ORt::I:atIZS

“and wander” achieved rapid growth, more than trebling its sales after years of struggle under

COVID-19 conditions PING's first street outlet opened

“and wander” offers outdoor wear that provides bath refined sal
designs and high funclionallty. Since the outbreak of COVID-19, ales e
the brand has actively carried out new initiatives such as the o )
marketing of camping gear and rental sarvces. 161.4% PING APPAREL's first straet autlet
of the previcus term's level in 5 in Japan opened in Sappara.
Recently, riding favorable winds such as the outdoor life boom 233 The store offers products that
and inbound tourism, the brand has performed well both in 208 enable total coordination from
directty managed store sales and wholesaling, increasing sales apparel to golf clubs
substantially. 112
85 As its cverall sales continues to
be strong, at 223.3% of the
previous year's level, PING
APPAREL aims at further
02042 20212 20222 20232 2142
0 10 0 rogress. A Theestors has a chub
10 10 14 10 1a =L fitting studio as well.
';.'_E::é‘; PGIG (W7 BT Jack Bunayll B0 EEE EZ e wmwezen [AREALET MHL, DicotiDica SEVENBYSEVEN p-The mawander Y EVE  THE LIBRARY ,.T.\ {'&i

Here are the initiatives for TIP 25 and each division.

For wellness & lifestyle, we will create compelling communities. Net sales totaled JPY12.64 billion, a growth
of 102.2% compared to the previous year.

Regarding the four divisions, wellness & lifestyle accounts 32.5%. As a breakdown, “and wander” is growing
rapidly. The situation of COVID-19 settled down, and our storefront and wholesale businesses have been
growing very well. The PING golf brand opened its first free-standing store in Sapporo.

Support
Japan 050.5212.7790 North America 1.800.674.8375 _ SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com -

— Asia’s Meetings, Globally

10



20 TSI HOLDINGS

Platform for play rooted in the street spirit ¥13,517 milion
By extending to the keyword “play,” the platform aims at 34.7%
spreading itself to neighboring lifestyles, reinventing gears, Net sales YoY change Ratio to

total sales

and offering new experiences

AVIREX, which acquired many new fans last year through collaborations with the movie|  The concept of the select shop “LHP" is to

Top Gun Maverick and popular animations, continved fo be strong with ifs sales at continue to pravide new sensibilities in all
116.3% of the previous year's level. periods,

In March, it cpened its Harajuku store along the Harajuku Propeller Street. With high demand for ite highly

The brand aims at embodying its worldviews at the center of street cuiture, individualistic items among inbound tourists

as well, LHF saw its sales grow to 136.9%
of the previous year's level,

Opening varlots pop-up stores panodically,

the brand is censtantly offering fresh, individualistic products and
collaborative ones, LHF's outlets

) QU U L G ang winll received by custamers, wha
events that anticipate future trends and the say that what they ofter is always
invitation of distinguished athletes and interasding

'With its interior décor designed bo enable visitors 1o enjoy “The Finest Guality Product” which shows entertalners to s autlets.

thee brar's bwn woridvwews, the new store also handles unparaleled crafismanship, has also been launched

Aemes thst are availsbie OI'I" =t the outiet

‘ﬂ'ﬂ m SHGURE  Forgeime nols AVIREX s:hull B2nd FEAVER LW . " Rovar Frasn GARCEM 'I,L‘;.\,"‘;"‘, UNION tj.‘j:‘.',::

Next, we move on to street & culture.

The concept is fun platforms rooted in the spirit of street life. Net sales totaled JPY13.51 billion, showing 106%
growth over the previous year.

As a percentage, street & culture accounts for 34.7%. AVIREX has opened a new store in Harajuku, more
specifically in Uraharajuku. AVIREX itself continued to perform well, with a 116.3% YoY increase.

LHP, also within the Ueno Shokai Group, is a multi-brand store that has become very popular for its unique
items and is also doing very well with a 136.9% YoY increase.
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Fashion Capital

TSI HOLDINGS

Services that respond constantly to market trends and changes

Being flexible enough to continue changing gracefully, granting
the wishes of customers, and extending a circle of happiness

NATURAL BEAUTY BASIC moves toward further growth

Due fe the withdrawal of non-performing sferes,
sales temporarily shrank, but the structural reforms
that had begun in the autumn of 2021 proved
effective, allowing the brand fo confinue increasing
kath its sales and profits. In particular, LIMITED
EDITION items offered at limited outlets were well-
received. Sales for stores that handled them
exceeded these for ouflets that did nof by about
eight percentage points.

€

NATURAL BEAUTY
BASIC

Thea brand is planning 1o Introduce casual
products far stores near the center of Tokyo
and In suburban areas.

It adnvs 1o further increase sales while winning
OVEF HEW CUSIOMers.

Apwweiser-riche  JUSGLITTY Rirandture Mystrada c apuwe Arpege story m‘”'&gﬂé‘m" M, FFOFERTION ADORE

Here is the fashion capital.

Net sales Yo¥Y change

9. 737 million

0%

Ratio to
total sales

human woman’s "Go green" project begins

The brand “human weman." which
celebrated the 25th anniversary of its
launch this year, started the new "Go
green” project.

Through this praject, the brand will affer
chances to meet all things, people. and

experiences in arder to make customers’

daily life more engoyable and beautiful.

ol

Holding the Go gresn Marché event

Go grean Marche was a splendid event that
mitated a marché in Paris in which the brand
has its roods. Ibs program included sales of
gender-free Hems, foods, and sundry goods as
well as the hosting of workshops.

human weman “F[PH|[L

We are providing services that respond to trends and changes. Net sales were JPY9.73 billion, 106.4% of the

previous year's total. The composition ratio is 25%.

We would like to achieve further growth for NATURAL BEAUTY BASIC. The structural reforms initiated last
year have been successful, and both sales and profits have continued to increase. In particular, LIMITED
EDITION, which is available in limited stores, is doing particularly well.

In addition, human woman is celebrating its 25th anniversary with the Go green Project, a new suggestion
with the aim of creating opportunities to meet items, people, and events. We are conducting diverse branding

that includes many events and general merchandise.
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Digital Generation TSI HOLDIMNGS
Continuously expanding content to win over the next generation of

¥3,073 million
customers Ny,
Cbtaining a favorable response and generating strong excitement Net sales YoY change Ratio to
total sales

through tangible and intangible content that expands infinitely.

JILL by JILL STUART used customer opinions to develop products that became big hits ETRE opened its official YouTube channel

In the current season, over 35,000 E T R E
Disi‘lall;p'dl ., items sold in this series, making TeRYD e
e 5 this project a smash hit. ETRE TOKYQ, where the popular Moma's ey outfit
T:'S?{:Qﬁf Y W infleencer JUNNA serves as director, Travars FTIT |
sy -& With their colors simulated using opened its offizial YouTube channel in
Sl 3 Instagram and decided while listening ~ May. T
1o the opinlons of custamers, frilled She will be responsible for varicus. plans nluuluhe—
= tote bags were finally launched. such as the coordination of outfit and the <., % =
\ presentation of merchandise. LFi W
{ The tote bags with different colors et TG .
[ i fram any of these marketed before Through this channel, the brand wil 2
1 ¥ f wers well-received by customers. communicate information to have .
ool | They sokl out at ona cuthal after customers kave ETRE TOKYO even more
—— - ~ anather. than before it
Candidate colors = 4 )
completed in instagram | The channed is updated every
LIVE on Mevember 16 Saturday

FREE'S

ETR E MECRE CHARA,  msat JILLSTUART  JILLbyJILLSTUART ROSEBUD huele Musaum STUMBLY.

Now, we will explain digital generation.

The theme is contents that capture the ever-expanding next generation. Net sales were JPY3.07 billion,
102.7% of the previous year's total. The denominator is still small, but the sales composition is 7.9%.

JILL by JILLSTUART is creating blockbuster products by commercializing customer feedback. We conducted
color simulations for ruffle tote bags on Instagram to hear from customers, and we selected colors based on
customer feedback. The launch of the ruffle tote bags has become a big hit, with a total of more than 35,000
items in the series. Through this kind of relationship with our customers, we are planning various projects.

ETRE TOKYO is directed by influencer JUNNA. We opened a YouTube channel in May. Before, postings on
Instagram were created in a very short period of time. However, we are planning to spend more time working
on content to create more easy-to-understand and enjoyable projects.
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TSI HOLDINGS

“Formulation of policies” and “addition and change of materialities”

Following the human rights policy formulated in February of this year, TSI Holdings developed its sustainability
policy, governance policy, environmental policy, and social policy.

The company also reviewed its materialities and identified twelve new materialities.

TSI Holdings identified twelve new
materialities by changing the nine existing

materialities under three themes and adding
new ones taking their relationships with its

businesses inta consideration.

© energy Environmental policy

@ raw materials

Under the solid governance system, the
company will carry out initiatives to address

the twelve matenialites, € waste
@ water resources
@ Biodiversity
@ diversity
@ Health and safety
g :;::T:::re happiness \NEEEEEET 0 ... @ Co-creation with local communities

D Development of the next gensration
@ Support for society

This is about our efforts regarding the SDGs. The Company has established policies and added materiality.

Following the Human Rights Policy formulated in February of this year, we have formulated our Sustainability
Policy, Governance Policy, Environmental Policy, and Social Policy. We have also conducted a materiality
review and identified 12 materiality.

We have also updated our website on the SDGs, so we hope you will have the opportunity to look at it. Under
solid governance, we will firmly promote the implementation of initiatives against the 12 materiality.
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Report on the TSI Group’s SDG initiatives

Promoting the recycling and reuse of clothing, including remnants of cloth, with the aim of reducing the amount of

clothing discarded to zero

TSI HOLDINGS

Processing collected end-of-use clothing into yarns and construction materials and reusing them as resources

Case

01 sublimating remnants of cloth

into works of art

An exhibition of works of art by students of
Tama Art University was held at the

Case
02 Utilizing remnants of cloth for
uniforms

The use of aprans produced reusing remnants
of clath began at some of the Urth Caffe stores.

Case

03 Initiatives with a dressmaking
school

In April 2023, the company embarked on a new
initiative with Bunka Fashion College in order to

Daikanyama store of Farget-me-nots. develop people who woulkd lead the next

generation of the fashion industry,

In addition to sending Its employees to give
lessons as lecturers, the company will donate
remnants of cloth to suppert dressmaking,

By installing boxes at the
scheogl to collect end-of-
use clothing, it alse
seeks cooperation from
the college In recyeling
and reuse

These aprons were sewn mainly by new
employees at TS|'s factory, and this realzed a
new form of internal recycling

Students produced yarns from remnants of
cloth generated at TSI and worked with
custonvers wha visited the store to complete
their wiorks of art.

< AP]

Here is the report on the TSI GROUP’s SDGs activities.

We are striving to achieve our goal of zero clothing waste. We will promote recycling of garments, including
leftover fabric.

Now, here are some case examples. As the first case example, we held an art exhibition with art college
students in order to sublimate clothing waste into artwork.

In the second case, we have begun to use aprons made from reused leftover fabric in some of our stores as
uniforms.

Third, we are also working with clothing schools, and in April of this year, we began working with Bunka
Fashion College. Our employees will support clothing production by teaching classes and donating leftover
fabric. We have been doing this for a long time, but we are now doing it more fully. We have also set up
collection boxes for clothing on campus so used clothing can be recycled again as a resource, and our company
and schools are working together to expand the circle.

The power of fashion entertainment creates empathy and social value around the world. Setting this as the
purpose, TSI, a fashion entertainment creation company, will firmly reform and improve H1, and will continue
to strive toward its goal while making further progress.

Basically, we will make further efforts to achieve this goal so we may report good results. Thank you very
much.

[Video Ends]
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Document Notes

1. Portions of the document where the audio is unclear are marked with [Inaudible].

2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD].

3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an

answer from the Company, or [M] neither asks nor answers a question.

4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2023 SCRIPTS Asia Inc. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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